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Results Highlights

Steady progress, resilient development, and shareholder returns reach record highs.

Overall ——— —— Commercial S Property
Management Business Management Business

Retail Sales of Shopping Malls

RMB 215.0 billion
YoY + 18.7% A

Revenue Total GFA under Management

RMB 17.043 billion

413 million sg.m.
YoY + 15.4% A

+ 11.6% as compared to the end of 2023 A

Newly Acquired Contracted

Core Net Profit Third-party Areas?

NOI Margin of Shopping Malls

65.1%
YoY +0.4 pt A

RMB 3.507 billion
YoY +20.1% A

Operating Net Cash Flow /
Core Net Profit
121.4%
Yoy +17.2pt A

Annual Dividend /Special
Dividend per Share

34.85 million sg.m.

Urban space projects contributed 79.7%

Gross Profit Margin of
Property Services®
14.4%

YoY +0.4 pt A

The Proportion of Pre-tax Profit
Contribution of Third-party Projects

21.0%
YoY + 3.5 pt A

Number of Members

RMB 0.922/0.614 61.07 million 12.9%
Annual dividend per share YoY + 31.0% A +32.0% as compared to the end of 2023 A YoY +0.6 pt A

Gross Profit Margin of Urban

Space Projects

1: Unless otherwise specified, the currency unit in this report refers to RMB, the core net profit in this report refers to core net profit attributable to shareholders.
2: Exclusively including newly contracted projects in the current year, excluding renewed third-party projects that expired in the current year.

3.Refers to gross profit margin of property services in community space. \






Profit and Loss Statement

Operating leverage and efficiency improvements drove steady performance growth: Total revenue increased by 15.4% YoY to RMB17.043 bhillion, the

management and sales expense ratio decreased by 1.0 pt YoY to 7.4%, and core net profit increased by 20.1% to RMB3.507 billion.

RMB’ million

Revenue

Commercial Management business®
Property Management business
Ecosystem business?

Gross profit

Commercial Management business
Property Management business
Ecosystem business

Gross profit margin

Commercial Management business
Property Management business
Ecosystem business

Management and sales expense
Management and sales expense ratio
Net profit attributable to shareholders
Core net profit

Core net profit margin

Earnings per share

Dividend per share

FY24

17,043

6,274

10,715

54
5,609
3,777
1,819

13

32.9%
60.2%
17.0%
25.0%
1,266
7.4%
3,629
3,507
20.6%
1.590
Q022

FY23
14,767
5,166
9,601
4,694
3,016
1,678
31.8%
58.4%
17.5%
1,235
8.4%
2,929
2,920
19.8%
1.283
0.704

Change

15.4%
21.4%
11.6%

19.5%
25.2%
8.4%

1.1 pt
1.8 pt
-0.5 pt

2.5%
-1.0 pt
23.9%
20.1%

0.8 pt
23.9%
31.0%

1. Including operation and property management services for shopping malls (including sub-leasing) and office buildings.

2. Mainly including cultural operation and self-owned cosmetics business.

Total revenue
RMB million
17,043

14,767
12,016
8,875
FY21 FY22 FY23 FY24
Core net profit
RMB million
‘ 3,507
2,920
2,225
1,702
FY21 FY22 FY23 FY24



Revenue and Gross Profit Margin of Commercial
Management Business

The industry leadership accelerated market share expansion, sustaining a best-in-class operational performance: Revenue of commercial management
business increased by 21.4% YoY to RMB6.274 billion, gross profit margin increased by 1.8 pt YoY to 60.2%, the proportion of revenue and pre-tax profit contributed by
third-party shopping malls increased by 1.8 pt and 3.5 pt to 27.8% and 21.0%, respectively.

RMB’ million EY24 Y23 Revenue and Gross Profit Margin of
Commercial Management Business
Revenue 6,274 5,166 21.4% RMB million
(V) 0
Shopping malls 4,209 3,238 30.0% 48.6% 50.7% 8.4% 60.2%
Shopping Malls - operation 2,920 2,204 32.4% .@
Shopping Malls - property management 509 430 18.5%
5166 6,274
Shopping Malls - sub-leasing 780 604 29.2% 3,565 4,214 ’
Office buildings 2,065 1,928 7.1%
Office buildings - operation 130 132 -1.7% EY21 EY22 FY23 FY24
Office buildings - property management 1,935 1,796 7.8% Revenue of Commercial —®= Gross Profit Margin of
Management Business Commercial Management Business
Gross Profit Margin 60.2% 58.4% 1.8 pt 1 B _
_ Contributions of Third-Party
Shopping malls 72.6% 71.9% 0.7 pt Projects in Shopping Malls? @
Shopping Malls - operation 78.4% 76.4% 2.0 pt @
Shopping Malls - property management * 44.1% 54.9% -10.8 pt
b e i ) p 24.8% 22.8% 26.0% 21.8%
Shopping Malls - sub-leasing 69.4% 67.7% 1.7 pt 19.3% 17.2% 17.5% 21.0%
Office buildings 34.9% 35.6% -0.7 pt
Office buildings - operation 74.4% 79.7% -5.3 pt Y21 EY22 FY23 EY24
Office buildings - property management 32.2% 32.4% -0.2 pt VRN UER I Pre i profit

1.Including pre-opening and post-opening property management service income. Due to the increase in newly opened shopping malls during the year, the percentage of pre-opening property management service income (lump
sum basis) increased, the gross profit margin of property management in shopping malls declined.
2. Third party refers to projects not developed by CR Land.



Revenue and Gross Profit Margin of Property
Management Business

Manage the pace of development, steadily advance urban space strategy to cultivate growth momentum: Revenue of property management business increased
by 11.6% YoY to RMB10.715 billion, among which, revenue of urban space increased by 36.3% YoY to RMB1.821 billion. The overall gross profit margin slightly
decreased by 0.5 pt to 17.0% due to the impact of revenue structure.

RMB’ million FY24 FY23 Change Revenue and Gross Profit Margin of Property
Revenue 10,715 9,601  11.6% Management Business
RMB million
Community space 8,894 8,265 7.6%
Property services 6,660 6,018 10.7%
. 19.3% 18.9% 17.5% 17.0%
Value-added services to non-property owners 718 821 -12.5% ° o— o °
Value-added services to community property owners 1,516 1,426 6.3%
Urban space 1,821 1,336 36.3%
Property services 1,666 1,228 35.7%
Value-added services 155 108 43.1% 9601 10,715
Gross Profit Margin 17.0% 17.5% -0.5 pt 7.802
Community space 17.8% 18.3% -0.5 pt
5,310
Property services 14.4% 14.0% 0.4 pt
Value-added services to non-property owners 33.0% 34.3% -1.3 pt
Value-added services to community property owners 25.6% 27.2% -1.6 pt
Urban spa 12.9% 12.3% 0.6 pt
P 4 3% 8 FY21 FY22 FY23 FY24
Property services 12.2% 11.7% 0.5 pt _ .
Revenue of Property —&— Gross Profit Margin of

Value-added services 20.1% 19.6% 0.5 pt Management Business Property Management Business




Cash Flow Management and Trade Receivables

Adhering to “profit with cash flow”, the management quality leads the industry: The operating cash flow ratio increased by 4.4 pt YoY to 25.0%, while operating
net cash flow / core net profit increased by 17.2 pt YoY to 121.4%. The turnover days of trade receivables was 47 days, remaining the outstanding level of the industry.

Operating cash flow ratio
%

Operating net cash flow / core net profit
%

134.5% @

121.4%

Turnover days of trade receivables
days

a7

104.2% 44

85.0%

FY21 FY22 FY23 FY24

FY21 FY22 : ; 3



Dividend and Payout Ratio

Guided by maximizing shareholder value, the Company increased the annual payout ratio and declared a special dividend, achieving a 100% distribution of
core net profit in 2024: A final dividend of RMBO0.643 per share was declared. The dividend per share for the year grew by 31.0% YoY to RMB0.922; meanwhile a
special dividend of RMBO0.614 per share was declared, maintaining the total payout ratio at 100% for 2024. Since its listing, the Company has distributed cumulative
dividends of RMB9.189 bhillion, representing 82.3% of core net profit during the same period, continuously fulfilling our commitment to capital markets.

Annual payout ratio
%

55%

45%
37%

Sy 20! FY22 FY23 FY24

Core earnings per share attributable to shareholders and
dividend per share

R Maintaining 100% payout ratio for

two consecutive years through the
declaration of special dividends

1.536 1.536

1.2791.279
0.975
0.803
0.746
0.276 0.704 0.922
0.439
FY21 FY22 \_ FY23 FY24

~ Core earnings Dividend B Special dividend
per share per share per share
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Commercial Management Business — Shopping Malls

Leveraging product mix strengths and integrated capabilities, the shopping mall business achieved continued market share expansion and demonstrated
resilient growth in performance.

The growth rate of retail sales outperformed that of the total retail sales of consumer goods: During the year, retail sales grew by 18.7% YoY and the same store
growth was 4.6%, both of which outperformed the growth rate of the total retail sales of consumer goods (3.5%).

Luxury and non-luxury malls achieved broad-based growth, outperforming the industry: Retail sales of luxury malls grew by 5.6% YoY and the same store growth
was 1.8%, while non-luxury malls grew by 27.1% YoY and the same store growth was 6.4%.

Accelerating market share expansion, with industry influence continuing to strengthen: As of the end of 2024, there were 122 malls in operation, 50 malls ranked
first and 86 malls ranked top three in local market in terms of retail sales.

Accumulated retail sales in FY24 Number of malls ranked first in local market Number of malls ranked top three in local
RMB100TmEEE in terms of retail sales market in terms of retail sales
Luxury malls 0
* YoY+5.6%, Same store +1.8% +18.7% @
Non-luxury malls
+ YOY+27.1%, Same store +6.4%| i * 82 %
1,812 i YoY 40 69
. +18.7% -
| Same store 54
a0 264 ae 27
.
Fy21 FY22 FY23 FY24 =l FY22 FY23 FY24 FY21 FY22 FY23 FY24
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Commercial Management Business — Shopping Malls

Brand influence and excellent operation capability empowered property owners to achieve steady growth in revenue and profits: Rental income of property
owners increased by 19.2% YoY to RMB26.2 billion. NOI increased by 20.0% YoY to RMB17.1 billion, and NOI Margin increased by 0.4 pt to 65.1%.

Rental income NOI and NOI Margin
RMBZ100 million RMBZ100 million
: 60.9% 59.7% 64.7% 65.1%
@ | ~— o— ® ®
262 +20.0%
YoY 171
220 +19.2% YoY
Same store 142 +20.0%
+4.9% Same store
i +7.7%
| FY21 FY22 FY23 FY24

—8— NOI Margin ~ NolI

\ "



Commercial Management Business — Shopping Malls

Record-high mall openings, innovative products setting industry benchmarks, and phenomenal projects achieving viral success: 21 shopping malls opened
with high quality. Shenzhen Longgang Universiade project pioneered the coordinated model of "cultural, commercial and sports construction and operation”. YIWU
PLACE, Shenzhen Universiade World and SHAOXING PLACE achieved an innovative and upgraded product strength. Xi'an MIXC defined a new benchmark for
domestic shopping malls. At the end of the year, there were 122 projects in operation with the GFA reached 13.14 million sg. m., and the management scale remained
top tier of the industry.

N or S Average G QREESE Number of malls in operation
shopping malls opened shopping malls
21 103,000 sg.m.
122
Average opening rate of newly Average number of debut brands 36 101 30
opened shopping malls of newly opened shopping malls 71 o 23
95% 76 18
92
53 67 /8 Third-party malls
Product innovation-and upgrading Parent-company malls
FY21 FY22 FY23 FY24

Opening date: 7.19 Opening date: 7.28

B Occupancy rate: 4 o Occupancy rate: ' .
J et e g ) GFA of malls in operation +19.8%
M= Opening day's Rt . R Opening day's million sg. m. i
NEel . retail sales: TR NICTRI retail sales:
A & RMB12 million Unﬁ\/ers‘laﬁwor‘ld U R\B11.66 million 13.14

10.97 242
9.20 1.75
< Opening date: 9.28 Opening date: 12.9 7.61 1.53
= Occupancy rate: Occupancy rate: 1.24
N 92.0% 80.0% .

Opening day's Opening day's 7.67 9.22 10.72 Third-party malls

retail sales: - = retail sales: 6.37 ’ Parent-company malls

RMB5.55 million " RMB23 million

Xi‘an MIXC
FY21 FY22 FY23 FY24
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Commercial Management Business — Shopping Malls

A phenomenal, international, cultural-commercial-tourism landmark - Xi‘an MIXC
Product definition: Adhering to the three core labels of "Nature, Culture, and Future", collaborated with brand partners, launched a commercial scenario
centered around the "Xi‘an Tree" and created an international cultural card for the world.
Tenant mix: Positioned as a "national shopping mall for all tiers of customers”, it aggregates leading brands to jointly create unique stores and limited-edition
products tailored for the city, achieving win-win cooperation.
Pioneer innovation: Built the ability to create innovative products through key projects; based on local markets and business logic, deepen the spatial operation
of shopping malls to enhance market visibility and performance growth.
Lean operations: Through data analysis accumulated within the system, with lean operations as the foundation, cross-boundary promotion as the means, and
membership management as the breakthrough, set a benchmark for the operational efficiency and customer experience of shopping malls.

Commercial space integrated nature and culture,
and product innovation broke the limits

Integrating culture into project,
embedding civilization into space

1. Data collection period: 9-31 December, 2024

A comprehensive brands portfolio was established
A diversified partnership ecosystem was fostered

- Debut
store/flagship store
- Michelin/Black
Pearl
- Comprehensive
brands portfolio

- Diversified
partnership
ecosystem

- Unique store
tailored for the city
- Jointly create
featured products
- Ignite market
discussions
- Achieve win-win
cooperation

Multi-dimensional innovation continuously
lead the future development

A tourism landmark + an art landmark
+ a fashion landmark

Lean operations set a benchmark for operations
and customer experience

Standardized management Membership system

Data-driven 6 Opera Partner program

decision-making tion

4

Professional team Ultimate service

Opened on 9 December, and all indicators
exceeded expectations?

ke 2 N N\
(&> 5. iy
7 XY <./

social media self-media visitors (first-day
views followers  retail sales Visitors exceeding

400,000)
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Commercial Management Business — Shopping Malls

24 cities achieved “One MIXC, Multiple MIXC ONE” and “Multiple MIXC, Multiple MIXC ONE” strategic poisoning: 12 third-party projects were developed with
an average GFA over 110,000 sg. m., including 8 TOD projects in key cities, maintaining leadership in both scale and quality. During the year, the Company newly
acquired 2 profit-sharing projects, 1 leasing operation project, obtained the operational franchise rights for Shenzhen Bay Cultural Square, and achieved a
breakthrough in asset-light business in Guangzhou. As of the end of the year, there were 77 projects in pipeline, including 39 projects from parent company and 38

third-party projects, providing a robust foundation for the long-term development of commercial management business.

l-l.Iu‘~' v

L TSenematic.Diagram

@ Guangzhou Huangpu Shuangsha Project @ Operational Franchise of Shenzhen Bay

Cultural Square

New profit-sharing projects
@ Xi'an Future Plaza @ Anhui Land Center

" 4
“Schematic Bighram

New Leasing operation project:
® Hangzhou Puwu Project

Number of projects in key cities

Chengdu 3

°
Chongqi

Shenyang

Beijing
10 &*
Taiyuan Qingdao

Zhengzhoﬁ

e , Shenzhen

°
Nanning Dongguan

Number of newly obtained projects from third-party in 2024
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Commercial Management Business — Shopping Malls

Driven by both resource grabbing and tenant mix improvement, the occupancy rate has climbed against the trend. The in-depth cooperation with high-tier

brands has continuously led the industry, contributing to the steady growth of rental income.
Pursuing efficiency for quantitative growth: The number of cooperative brands was nearly 15,000, and the number of brands in cooperation exceeded 7,800. More
than 2,000 new brands were introduced within the year, and the adjustment rate of stores in operation reached 30%. The annual average occupancy rate remained at a

high level of 96.7%, representing a YoY increase of 0.6 pt.

Competing for high-end status to promote qualitative improvement: At the end of the year, the number of international brands in cooperation was 130, an increase
of 4 YoY. The number of international brand stores in operation was 611, an increase of 33 YoY, consolidating the position as the largest partner in terms of number of
stores with international brands. During the year, the Company captured 34% of key brands' planned nationwide store openings, with nearly half of anchor stores and

lifestyle brands stores opened in CR MIXC.
Brands cooperation _—

No. of cooperative brands No. of brands in cooperation
as of the end of the year
nearly 15,000 7,800+
compared to 2023 +2,113 compared to 2023 +967

Occupancy rate

96.9% 96.1% 96.1% 96.7%
FY21 FY22 FY23 FY24

International brand cooperation

No. of international brands in No. of international brand stores in
cooperation operation
130 611
compared to 2023 +4 compared to 2023 +33
The number of newly opened stores of key brands 319

Number of stores opened in CR MIXC
Number of planned nationwide store openings in shopping malls for the brands

122 110
88
41 39
16 30 Sl 19 14 29
Sports & Fast fashion High-end Lifestyle Anchor store Overall
Outdoors cosmetics

(39%) (25%) (35%) (49%) (48%) (34%)
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Commercial Management Business — Shopping Malls

Enhanced tiered and categorized management, and drove performance growth through resource-driven strategies, space operation, efficiency improvement,

and product innovation:
Urban luxury: Promoted international brands expansion and flagship store upgrades, introduced high-quality resources, and enhanced elite member experiences to

achieve market-outperforming performance.

Urban flagship: Collaborated with brands and artists to explore the sustainable operation of characteristic spaces. Expanded the boundaries of space, enriched the
content of scenarios, and achieved a significant 10.4% " increase in foot traffic.

Quality life: Focused on system optimization and intensive resource management, the annual overall NOI Margin was nearly 60%, driving the operating efficiency to a

new high.
Frontier innovation: Based on the concept of “integrating local culture, harmonizing with nature, fostering social connection, and innovating business", created a
diverse shopping experience to empower urban innovation.

Introduce high-end resources to urban Explore the operation of characteristic Focusing on operating efficiency and  Coordinate and link urban resources in
luxury project spaces in urban flagshlp prOJects quallty in hlgh quality life prOJects frontier innovation projects

i ﬁ “ T
: W
N |

.‘*Jb

’ ngbo MixC

1. Refers to the same store growth rate of foot traffic.



Commercial Management Business — Shopping Malls

Consumer-centric strategy delivered market-leading consumer experiences and service quality, transforming foot traffic into loyal customer retention.
Connecting with local consumers, and conveying the concept of co-creating a better life: the Company launched a series of events to celebrate the 20th
anniversary of MIXC commerce, with coordinated activities in 45 MIXC ONEs across 32 cities nationwide. Shenzhen Bay MIXC hosted the VOGUE Forces of Fashion
Event, boosting the annual foot traffic to 1.5 billion, representing a significant increase of 33% YoY.

Providing all-dimensional customer service to promote the efficient conversion of foot traffic: Upgraded elite membership experiences, personalized services,
and cross-over experiences with brands drove an 11% YoY increase in the number of elite members. The Care by MIXC special service system was implemented in 75
projects across 47 cities, boosting the total number of members to exceed 57 million. Both the number of active members and repeat purchase members increased by

26% YoY.

% Total number of elite
members
MIXC TOP VIP
Total number of repeat
Black Golo purchase members
s YoY

@ Total number of

active commercial members

YoY ’
Gold
d
al Total number of

\. | commercial members
m Accumulated foot traffic in FYZU

YoY

W

= SN

MIXC €omiherce’20th Anniversary

Series Events
Xi‘an MIXC Xi’an Tree" Lighting Ceremony

MESHEBA A

QREHRE
# B ERH3.0 HE B

MIXC Commerce-20th Ann iversary

Series Events
Partners Appreciation Dinner

i | 7

05 S IR o'
Bt — RN

Q IR RT
#Just Chilk BB %5 |

] i - Lz /7
\‘v " . "
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F

3 :14-;!-0 ewelry%ém{%

18



Commercial Management Business — Office Buildings

Refine business capabilities and continuously improve the operation and management system: Reconstructed the office buildings management business and
built an integrated capability of “tenant sourcing + operation + property management + IFM". The proportion of self-initiated tenant sourcing in the newly leased area
during the year increased by 7 pt to 54%. Implemented special initiatives for quality enhancement, the overall satisfaction rate of office buildings in operation was 99%,
and the highly satisfied rate was 87%, increasing 2pt and 9pt YoY respectively.

Self-initiated tenant sourcing Implemented integrated management Remarkable improvement Third-party expansion have accelerated
capabilities have demonstrated — to enhance operation capabilities in customer satisfaction — by establishing project expansion
remarkable enhancement ] mechanism
» Leased projects: Completed the quality inspection, rectification, Signed the "Framework Agreement for Property
The newly leased area and the proportion of self-initiated Implement an integrated management of tenant and improvement of office buildings. The Management and Commercial — Operation
tenant sourcing of projects under management have sourcing, operation, and property management customer satisfaction rate was better than the Services" of Snow Beer Headquarters Tower,
steadily increased, while maintaining a benchmarked ) industry reference level. opening a new situation for external expansion

top-tier industry standing.

+5.1pt +7.0pt
Newly leased area of Proportion of self-
projects under initiated tenant
management sourcing

 Complex Projects:

Integrated management of office buildings and
shopping malls for cost reduction and resource
sharing to provide high-quality services

[ Successfully won the bid for the property service

[ of Shenzhen CICC Tower (preparation &

: operation period), adding another office landmark
to the overall planning of the Houhai area.

FRPREEXBRRZILESEEENPL
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Commercial Management Business — Office Buildings

Stable scale expansion with volume-price performance outperforming the market: By the end of the year, there were 221 projects under management with a GFA
under management of 16.69 million sg. m., and 240 contracted projects with a contracted GFA of 21.40 million sq. m. The average rental income level of 27 projects
operated by the Company remained stable, while the occupancy rate of comparable projects decreased 2.7 pt YoY to 80.8% ' Due to the launch of new projects, the
overall occupancy rate decreased by 10.3 pt to 73.6%.

Commercial operation and property management projects —

guantity and GFA of projects under management & contracted projects i Occupancy rate
million sg. m. E %
- 18.8 A i
10.0 ' . —eo i @
— : 14.8 16.7 5 82.7% 83.9% - ’
g 2 12.0 ' 5 170 80.7% :
' ! 73.6%
240
210 19
15
170
11
127
12
195 221
159
115
FY21 FY22 (23 FY24 FY21 FY22 FY23 FY24
Projects under management Contracted GFA

Contracted projects but not yet open —@— GFA under management

1. Including projects that maintained full operational cycles in both 2023 and 2024, excluding withdrawn and newly launched projects.
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Commercial Management Business - Technology Empowerment

Building smart shopping mall ecosystem by store system integration, digital marketing and Al-powered intelligent operations, boosting dual upgrades for
both tenant operations and consumer experience: Through the integration of core business systems and the deployment of 9 application scenarios, 90% of business
processes was optimized, achieving a tenant digitalization rate of 94%. The number of "E-MIXC" APP daily active users has reached 1.23 million, representing a 36%

YoY growth. Based on Al capabilities, customer service, store management, and operational decision-making were interconnected, enabling intelligent management and
smart analytics for commercial space scenarios.

FLASRMER

B§3000TTH RN

\ | o e , -
.‘ { | 12:09 ol - f
e (F =)

@ #1)\(Tony)

BT

Smart service upgrade Brand coupon marketing i

Consumer
Digitalized tenant sourcing prooés services N\
Online tenant support
Store process reshaping
L. . TenantBusiness-Finance system
Data application scenarios Store Smart Tenant

/ \ .

Spatial mapping visualization management & Space em powerment Data-empowered operations
—_— service
BUSinesS A

rship Platform

Finance | i tion
ntegrati - ) Supporting Func N\embe//
gration Digital Transaction Digitalization
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Property Management Business

Adhering to the strategic positioning of “Urban Space Operational Service Provider”, the Company address development challenges through robust brand
building, refined operations, strategic focus and asset optimization, incubation of new growth points, and technological investment. During the year, third
party expansion scale remained leading in the industry, core business metrics steadily grew, and service capabilities gained widespread market recognition.

Third-party GFA under management _ Engineering company operated as an

continued 1o increase to 60.5% ) Urban Space Operational Service Provider - independent enty, it six business

tracks basically running smoothly

-

Core value-added business sectors
optimized and focused, innovative
P sectors rapidly taking shape

Contract collection ratio for urban space
projects was 91.5%, the debt recovery rate
was 92.9%, maintaining high levels

Potential sectors in universities and Successfully established and actively

1
h Is breaking th h. benchmark 'I | promoted Wenzhou "Longgang Model" of
ospitals breaking through, benchmar 1 3 3 ~F 1
P e ffeste gradually emerging | Lean management improved efficiency | comprehensive urban operation
1 1
: Back-office function sharing to improve Deepening centralized procurement to — A :
IFM integrated service product system, 1 efficiency per employee by 6% reduce costs by 3.1% \ Events & exhibitions support and space
“Scenarios Operations +" joint market ) S leasing & operations capabilities
expansion achieving rapid breakthroughs -7 n Per capita management area, revenue generation, and profit efficiency continuously enhanced
metrics demonstrated improvements ranging from 14% to 17% *
Established > Implemented

comprehensive cost system organizational ecosystem mechanisms

Business
scenarios
fully covered

Dual
operational
platforms

Placement of
labor by
technology such,
as Bojie

Adhering to high-quality standards Al

Large model

“Technology Empowerment" enhanced operations quality
and service efficiency
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Property Management Business — Growth Iin Scale

Adhering to strategic focus and market penetration increase to achieve dual improvements in "quality" and "quantity": As of the end of the year, the total
contracted area was 450 million sg. m., and the total area under management was 413 million sg. m., an increase of 5.9% and 11.6% respectively compared to the end
of 2023. During the year, 34.85 million sq. m. of third-party contracted area was added, with 81.8% located in first-tier and second-tier cities, and the area of urban public

spaces accounted for 79.7%.

Total contracted area

million sg. m. -!

4253 450.5
365.9

1958

FY21 FY22 FY23 FY24

Tier of cities for newly added third-
party contracted area*

e 18.9%

I First-tier
Second-tier
62.9% Third-tier and below

*including newly contracted projects in the current year, excluding renewed third-party projects that expired in the current year.

Total area under management

million sg. m. !
| 413.1
370.2
297.2
155.0
FY21 FY22 FY23 FY24

Classification of newly added third-
party contracted area*

15.1%

=

79.7%

Community living space
I Office space
Urban public space
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Property Management Business — Urban Space

Urban space entered into fast track of high-quality development: Excellent capabilities have been accumulated in the university and hospital sectors, with prominent
benchmark effects; perfect performance has been achieved in event and exhibition support, ascending to the industry-leading brands; brilliant achievements have been
made in commerce, stadiums, space, community operations, as the operational service ecosystem matures progressively; full coverage of six major sectors of digital

infrastructure has empowered the improvement of project efficiency continuously; Wenzhou "Longgang Model" for comprehensive urban operation services has been

successfully established. o
y Successfully operationalized Wenzhou "Longgang Model” and completed

the comprehensive operatlonal framework for new-typ banization”

Excellent capabilities have been accumulated in the Full coverage of six major sectors of digital infrastructure

Y Providing property managemem ] Creating efficient government

S Shaping new business cards for

UniverSity and hOSpital SeCtOI’S, W|th prominent ) urban commerce 3 f services for new towns £. platforms and cultural landmarks 1 haS empowered the improvement Of prOJeCt EfﬂCiency
benchmark effects continuously

__________________________________________________________

Platform multi-end integration,

smart hardware perception
s stem 5
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A warm and comprehenswve security, dormitory management and teachmg h 3 ":-A.
assistance higher education logistics  Support system . s ‘E
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= = :,;) ol ¥ 1 T PR i b
= Women's Water Polo & Activating riverside space, shaping new urban Cultural reading
T maorld Championships f=" A commercial facades. activity operations
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Pag 3.0
hities Oiversific! )
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National Tradmonal Sports Games for / \ Fun running 5 Annual IP spectaculars
Ethnic Minorities / \ communities i % | natural fashion shows /
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___________________________________________________________ o+ oo o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e =
Perfect performance have been achieved in event and exhibition support Brilliant achievements have been made in commerce, stadiums, space,

to jointly celebrate international and domestic events community operations, writing new chapters of better city
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Property Management Business — Urban Space

The scale proportion of urban space has reached a new high, with profitability meeting targets and excellent contract collection quality: A portfolio of
benchmark projects spanning riverway & parks, industrial parks, stadiums, universities, hospitals, and comprehensive urban operations was acquired. As of the end of
the year, the areas under management of urban space increased 19.8% YoY to 125 million sq. m, with area proportion rising to 30.2% and contributing 17.0% of total
revenue in property management business. With the contract collection rate of 91.5% and the debt recovery rate of 92.9% for the year, the Company achieved high-
guality growth, fostering a synergistic alignment between the ecological value of urban space operations and corporate strategic development positioning.

Areas under management and proportion of urban space

million sq. m.
0
0 23.1% 28.2% 30.2%
18.9% s
h
104.3 124.9
68.7
29.3
FY21 FY22 FY23 FY24

Revenue and proportion of urban space
RMB'000 million

10.6% 12.0% 13.9% 17.0%
@ —0— —O— L J
‘ 18.2
94 13.4
5.6 '
FY21 FY22 FY23 FY24

Contract collection rate in 2024

Debt recovery rate in 2024

Segment Scale Proportion %

4%
1%
3%
3%

24%

27% Featured

Benchmark
Projects

B ndustrial parks Urban steward Riverway and parks
Stadiums Schools Hospitals

Area under management of urban space

Hospital

Beijing Aerospace General
Hospital

_‘W””” School

Shenyang University of

Technology

& Stadium

Chengdu World Science
Fiction Museum & Park

\Sle Urban Steward

2 ‘:-Jf-:‘igl_‘:‘:a"; B Industrial Park

pr—.

Wuxi Micro-Nano

Technology Industrial Park
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Property Management Business — Community Space

Guided by customer satisfaction, comprehensively improved service capabilities: Closely aligned with property owners' needs through refined standards
optimization, the “Quality Service Year” initiative achieved remarkable results. During the year, "Better Community Construction” was implemented in all projects, and
"Spring Breeze Action" refreshed the beautiful and high-quality spaces, leading to a stable upgrade of service quality.

"Spring Breeze Action”

Centered around five major dimensions: "transparency, all-sense Immersion, tranquil living,

"Better Community Construction”

Set the goal of "Comprehensively Building a Better Community", and carry out the work

safety first, and office environment”, and focus on 21 action breakthrough points to enhance
the service image for customers

through standard setting, implementation, and supervision & inspection

Comprehensive construction Value of better community ' Spring breeze refreshes the beautiful and high-
of a better community is prominent

quality space
Transparency: More than 2,700 communication channels were

An operation manual for a better community improved

772 construction standards were was developed for the residential sector

formulated. : . ) All-sense immersion &Tranquil living: More than 11,000
The first white paper on better community was 3 3
More than 1,200 residential projects were Iaunchpedpfor Sl e y greening areas were improved
implemented Safety first: More than 7,100 key areas were supervised, and

More than 2,100 online live-broadcasts were

Sl e e e 7,300 public areas were maintained.

Office environment: More than 2,600 office scenarios were
upgraded

38 demonstration projects were completed

nens’ | Bifel

EIFIE ..
EBEicix

118298 BuER

SIS S

LES T
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Property Management Business — Community Space

The reputation of "good service" has transformed to operational value: There is a positive cycle among service quality, brand, and reputation. The influence of
community operation IPs such as "Joyful Summer" and "Harmonious Neighbors" has been further enhanced. The annual customer satisfaction reached 91.76, a YoY
increase of 3.44 points, driving high-quality external expansion, high value-added service conversion rate, and realizing the transformation of service quality into
operational value. This effectively withstood the adverse impacts of macro-economic fluctuations and the pressure on collection rate in the industry, with the community
space collection rate achieving 87%.

The 1st "Health for All » Joyful Summer" activity was launched successfully Customer Satisfaction
4 ‘ .5 mill |
partcipated n the event 91.76
88.70 88.32
Over 100,000 owners' 8633
interactive evaluations
FY21 FY22 FY23 FY24
Over 30 neighborhood
activities
Linked 2 million . 1
households Collection Rate
3% 91% 89% 87%
Darwin Classroom
Neighborhood Reading
Program
FY21 FY22 FY23 FY24

1. Refers to the collection rate of community space..
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Property Management Business — Value-Added Services

Traditional business transformation and upgrading to ensure growth, pilot exploration of innovative business to create incremental value: "Leasing and

Sale” implemented “one strategy for one project” to increase market share, "Butler on Call“ aimed to transform and upgrade to become an IFM comprehensive service

provider, "CR Selection® integrated the national supply chain, "Space Service“ conducted refined management to tap the value of space, driving a YoY revenue growth of

3.2%. The innovative business has successfully piloted the pet service and self-operated housekeeping model.

Market share improvement plan with one strategy for

one project

. .

—##EE Revenue from "Leasing and Sale"

100 million
6.50 | 1
5.61

4.21 4.53

FY21 FY22 FY23 FY24

C: Integrate the national supply chain sharing platform

ﬁmgﬁ n H n
Revenue from "CR Selection

100 million +18.7%
166 1.97
1.04
0.57

FY21 FY22 FY23 FY24

a

=1
A
—FER

~
o/

Zme

Develop corporate service business and gradually
transform into an IFM comprehensive service provider

Revenue from "Butler on Call"

100 million
+28.3%
3.76
2.93
1.65
0.57

FY21 FY22 FY23 FY24

Implement refined system management and sign core
elevator media resources on a unified basis.

Revenue from "Space Service"

100 million +19.4%
135 1.61 =2
1.08 '

FY21 FY22 FY23 FY24

Pet + X business model

XiRLE TREE

TR EE WA RS

b 9
_*\"3 ]

~WER

Attracted 230,000 visitors to
commercial areas and nearly
10,000 pet owners on-site.

Successfully recruited 20
merchants and attracted about
1,000 pet owners.

Customer contact rate
of the business
2> 50%.

Sales conversion rate
2 5%.

Multiple-card sales

conversion rate
= 8%.
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Property Management Business — Engineering Service Company

The engineering company has achieved the physical operation of a “light-asset operation service platform”: Positioned to “become a industry-leading full-
lifecycle engineering service provider for spaces” and focusing on six major business segments, the Company provides the following services to all customers: pre-
development advisory, facility & equipment operation and maintenance, integrated solutions for decoration and renovation, smart retrofitting and energy management.
During the year, the construction of an integrated platform for the full-category engineering supply chain was completed, and provided decoration services to over 6,000
C-end customers and engineering construction services to 292 B/G-end customers.

Full Lifecycle

of Building < -_A C-0-0-€

Pre-development Advisory

Aiming to control project delivery risks, enhance
customer experience, and reduce development,
operation, and maintenance costs.

B/G-end Engineering Renovation

Offering one-stop full-process services from design
to delivery and maintenance, aiming to increase
customer asset value, optimize operational
efficiency, and strengthen market competitiveness.

U

C-end Decoration

Providing full-cycle decoration loading services for
C-end property customers, achieving a unified style
from building to interior design and bringing
customers a time-saving and worry-free decoration
experience.

Real Estate Warranty Solutions

Adopts CR Land's housing repair management
system to improve delivery quality and
maintenance satisfaction, and boost the premium
of real estate services.

%

Innovative Technology

Through the application of new technologies,
development of new products, and exploration of
new models, helping customers achieve the goals
of improving quality, reducing costs, and increasing
efficiency.

Facility and Equipment Maintenance
By building an operation and maintenance
management platform for facilities and
equipment, realizing refined management of
engineering facilities and equipment, personnel
efficiency, costs, and space.

.

=

29



Property Management Business — Technology Empowerment

Focusing on intelligent operation to enhance overall cost superiority: Extended Zhaoxi service capabilities to schools, hospitals, commercial areas, parks and
streets, and cultural/sports venues; comprehensively promoted the application of tech-enabled agility in smart parking, time management, and value-added service
across scenarios; advanced grid-based management supported by intelligent business and financial operation platforms; through Al large and small models and
multimodal models, implemented intelligent work order assignment, intelligent inspection systems, and business expert scenarios.

Hospitals ~ Parks Streets Industrial
arks Stadiums
o ° D

Schools

i ke Y
Zhaoxi = st One-stop

Multi-scenarios Bojie P Space Decoration

management platform CR Selection o 9 Service
3 Enhancing Service -
Quality y
Smart Parking ¢
Procurement

7 Improving Operationali":’2 i L
= Efficiency A

Time Management

Property Intelligence
~——_Management Platform

Work Order Dispatch, Intelligent Inspection,
Employee Empowerment

Large Al Models

Large Al models automatically categorize and

Intelligent Order ke
prioritize events

Assignment

) Utilize RAG knowledge base to provide real-time
Execution guidance for frontline operations
guidelines

Al property management expert role for
Employee knowledge training and process assistance to
empowerment enhance operational efficiency

) Integration of large and small Al models with
Techno!oglcal multi-camera fusion, improving learning
Innovation capabilities and scalability

Abnormal parking scenario monitoring:
Multiple systems, high computing power §
and accuracy !

The pilot project has deployed a total of 12 algorithms in
parking lot and elevator scenarios .

Smart Operation Platform

Grid-based closed-loop workflow for patrol, task handling, and
supervision

Multimodal large models integrated with |oT and video platforms.

Intelligent dispatch automatically matches tasks with knowledge base
and resources

Operation evaluation, global visibility, real-time monitoring
Multi-system collaborative decision-making

Financial Operation Platform

Business
Decision-Making

Business
PI’OCGSS Decision-

Collaboration Making
Analysis

Risk identification
and cantrol

Business Operational
Collaboration Control

] and and )
Business Integration Guidance  Operational

Execution Control
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Membership

Alliance sustained growth momentum, with omni-vertical scenario synergy showing initial results: Total number of MIXC STAR members increased by 32.0% to
61.07 million; total amount of issued MIXC STAR points reached RMB1.03 billion, a 15.7% YoY increase. The number of cross vertical scenario redemption members
jumped by 92.5% YoY to 150,421. Average cross vertical scenario redemption frequency per member increased by 61.5% YoY to 4.2 times.

Expanding points usage scenarios to accelerate spend-to-earn engagement loop: Points redemption have covered 13 major consumption scenarios in core cities,
with a 12.0% YoY increase in redemption activities outside CR Business scenarios, incentivizing members to re-engage in the MIXC ecosystem and unlocking
consumption potential.

Total number of members Number of cross-scenario redemption Newly signed nearly 10 high-frequency lifestyle brands
Tous ” , members Achieved full coverage of 13 major consumption scenarios
en thousand members @ @
‘ 6,107 150,421
3,400 P 78,160
2 ] 555 ‘ ’ Supermarket elirllzz"gsy‘i
. ; iy Shopping
Residential & Leisure
Services
21 FY22 FY23 FY24 FY23 FY24 .
i Travel
MIXC STAR points issued during the year Average cross-scenario redemption "
RMB100 million frequency per member =0 oS -
times cinancll FOR THRIVING ENJOYMENT SRS
@ m Insurance
| 10.3 4.2 -
ntertainment
ae T
5 7 2'6 Healthcare AthJiV'}JtEgs
4 . 9 s Transportation

FY21 FY22 FY23 FY24 FY23 FY24



Membership

Unigue membership advantages and business resources jointly build the commercialization foundation of the membership business: The C-end members,
characterized by "large scale, high stickiness, and high value", integrated with the B-end resources featuring "multiple business matrix, high-quality brand resources, and
high data barriers". The two-wheel drive mechanism is beginning to show the Matthew effect. During the year, focusing on the three core elements of “points, rights, and
data", the membership business model and development strategy were clarified, along with the three business development directions of membership operation, digital

payment, and mall supply chain.

. SMS @ Intelligent Outbound Calls

The largest-scale national physical commercial CR Land property development business is
member group with a high-density distribution of ' clustered in core cities and supported by the multi-
users in core cities -4 @ industrial sectors resources of CR Group
iR N Officeasy
. . CR House
=" bou2Sstgnrtlilglr-]r-lfézgusirécrlyaﬁgg R Nt MUMIAN Covering popular domestic and international
, . . . xc B brands, with strategic influence and in-depth
High loyalty is cultivated through residential \ resolrce intearation advantede®
and high ticket price consumption rﬁng!é(f:m EMIXC Mumian Hotel d d
MIXC Cinema
G AR
BElT Yoyt . . . . .
: : : Mastering first-hand data assets in offline multi-
Focusing on the upper-middle and top-tier =T Youtha dimensionalbenarios
COSR. grOltJ_ps '2 corel C|t|es_ o pre_;‘_ertoffllng ity Accurate data insights help optimize and
consumption, have low price sensitivity, an @), wechat Group ":‘Emerprise AT upgrade the business

strong spending power

C-end Membership Advantages i 4 All-domain Digital Interaction S B-end Business Resources



Organizational Effectiveness and Talent Development

Strengthening organizational capability and operational vitality of core business through organizational reform: The headquarter adopts a platform-based
operational model to enable professional resource sharing and efficiency enhancement. The commercial and property management sectors implemented execution
anchored operation and flattened hierarchy governance to realize real-time response. Specialized cultivation in specific tracks to build core competitiveness.

Building a talent supply chain to support high-quality development: Continuously recruit outstanding commercial and property management talents externally to
enhance the team's professional capabilities and international perspectives, and accelerate the cultivation of mall managers and property project managers. Encourage
internal competition for management positions to provide employees with development platforms.

Organizational Reform 5‘3‘3 — i

« Platform-based headquarter: Keep the headquarters lean and efficient. Establish shared platforms for legal, procurement, human resources, and finance
to improve efficiency.

» Execution anchored operation for business sectors: Set up professional middle and back-end functions for each business segment, ensure the full
allocation of functions, and implement staggered authorization to ensure that rights, responsibilities, and interests are aligned.

» Specific tracks specialization: The commercial management business has completed the three-level organizational positioning of "business - regional
division - store", and gradually implements differentiated management and control over stores. The property management business promotes the !
implementation of the organizational structure and team building for new segments such as engineering companies.

N
Talent Group w

* Introduced 28 high-caliber talents through external commercial recruitment, while optimizing 15% of property project positions through talent upgrades.

» Completed the 4th phase and launched the 5th phase of the "MIXC Jiangcai" training program, further strengthening the mall manager echelon. The
property project manager accelerated the promotion of fresh graduates, selecting 30 individuals for key roles.

» Encouraged internal position competitions, with 51% of newly appointed management positions filled through competitive recruitment, effectively
motivating outstanding employees to stand out.

» Optimized position-based salary structures with timely incentives for role changes. Increased compensation for frontline housekeepers resulted in
significant improvements in retention rate, service willingness, and service quality.

W 3mmess Taeity
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ESG




Environmental, Social and Corporate Governance

Combined application of innovative technologies to comprehensively enhance the level of low-carbon operations: During the year, more than 50 energy-saving
renovations have been completed in projects under management, including 16 sunshade and heat-insulation renovations, 31 high-efficiency intelligent lighting
renovations, and 4 air-conditioning cooling tower renovations. The rooftop photovoltaic power generation systems in 19 shopping malls have achieved efficient operation.
The annual electricity savings totaled 8.25 million kWh, and the annual cumulative photovoltaic green electricity generation exceeded 11.65 million kwWh, which can
reduce approximately 11,000 tons of carbon emissions, equivalent to the carbon absorption of about 1 million mature trees in a year. The carbon emission intensity in
Scope 1 & 2 decreased by 2.89% YoY, achieving the annual target.

50 + 8.25 million kWh 11.65 million kWh 11,000 tons
energy-saving and low-carbon achievable annual annual photovoltaic reducible carbon emissions
renovations - . .
electr|C|ty savings power generatlon
Sunshade and heat-insulation High-efficiency intelligent lighting Optimization and improvement of Self-built photovoltaic power
performance coating air-conditioning system generation system
NS N \ 8 e i jos il

\\

\ N\ X
N Y
\

Completed the dome sunshade coating Completed the high-efficiency lighting fixture Completed the efficiency improvement renovations The 19 existing rooftop photovoltaic systems
renovations for 16 projects such as Shenzhen renovations for 31 different types of projects such as for the air-conditioning cooling towers of 4 projects are operating efficiently, generating a
Bay MIXC and Taiyuan MIXC, improving Wenzhou MIXC and Beijing Kunlunyu, with a total such as Shenzhen MIXC, Nanchang MIXC, and cumulative 11.65 million kWh of clean green
thermal comfort and saving 3 million kWh of reduction of lighting energy consumption of 3.82 Chengdu MIXC, with an estimated -electricity energy throughout the year and reducing
electricity per year. million kWh per year. savings of 1.43 million kWh per year. approximately 6,500 tons of carbon emissions.
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Environmental, Social and Corporate Governance

Actively fulfill social responsibilities and enhance the well-being of relevant parties: Focus on employee development, integrate leadership into the training system
and launch front-line professional skill improvement projects; join the globally leading WELL program to enhance the health and well-being of 320,000 space users;
continuously carry out national public-welfare activities for supporting agriculture and education, covering 14 rural villages and benefiting 2,178 children.

Focus on Employee Development Enhance Community Well-being

Online learning for various professional fields Area covered by WELL program 320,000
. 2 - 2
131,500 person-times 7417 millilon m” penefited people
. Host the 3rd "Craftsman Cup" Employee Skills Competition to . WELL program: Cover 50 projects, benefiting 320,000 space users
promote the spirit of craftsmanship. J Host the keynote forum, and the "Food and Walk" campaign
. Satisfaction survey: 90% of surveyed employees believe the conveys the concept of healthy eating.

organizational atmosphere is positive.

Boost Rural Revitalization

welfare education activities

14

Number of rural villages covered by public-
welfare education and agriculture support

Carry out the “CR MIXC Safeguards Hope with Love"
public-welfare education and agriculture support activities.
The public-welfare education benefits 2,178 children, and

the agriculture support covers 14 rural villages.
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Environmental, Social and Corporate Governance

Improve the policy framework and enhance governance level: Updated and released 9 ESG policies including CR Mixc Lifestyle Sustainable Development Policy.

Based on the climate-related disclosure recommendations of the International Sustainability Standards Board (ISSB), integrated climate change response into the

corporate strategy from four aspects: governance, strategy, risk management, and indicators & targets.

Improve ESG Policy Framework

General
Provisions « CR Mixc Lifestyle Sustainable Development Policy

« CR Mixc Lifestyle Anti-Corruption and Anti-Bribery
Policy

ERUEITENEE CR Mixc Lifestyle Supplier Code of Conduct
+ CR Mixc Lifestyle Sustainable Procurement Policy
Environment CR Mixc Lifestyle Climate Change Response Policy

« CR Mixc Lifestyle Environmental Management Policy

« CR Mixc Lifestyle Human Rights Policy
Society + CR Mixc Lifestyle Compensation and Benefits Policy
CR Mixc Lifestyle Health and Safety Policy

Address Climate Change

Governance

Incorporate climate change response into the
sustainable development governance system, forming a
structure led by the board of directors and participated in
by departments at all levels.

Build the capacity to address climate change and
promote the implementation of climate change actions
step by step.

Risk Management

Establish a closed-loop management system for risk
identification, risk assessment, and risk response to
effectively address physical risks and transition risks.

Conduct a financial impact assessment of the
Company's business and formulate response strategies
for climate change mitigation and adaptation.

Strategy

Identify climate-related physical risks, transition risks,
and opportunities.

Set climate scenarios in the short, medium, and long
terms, evaluate the challenges faced by the business
from four physical risks, including extreme heat, floods,
typhoons, and water resource depletion, and enhance
risk management capabilities

Indicators and Targets

Total carbon emission control target: Achieve peak
emissions in Scope 1 and Scope 2 by 2030 and carbon
neutrality by 2050.

Seven green actions: Implement management targets
such as green renovation, green commercial
management, green property management, and green
supply chain.
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Environmental, Social and Corporate Governance

The steadily increasing influence was recognized by authoritative institutions: The Company has been included in the "Top 100 ESG Leading SOE "and the
"China's ESG Listed Companies Pioneer 100" lists for two consecutive years, and has won multiple honors awarded by governments, international organizations and the

media. Third-party ratings remained stable, with a "Low Risk" rating from Morningstar Sustainalytics and the title of "ESG Regional Top Rated in Asia-Pacific Region’

again, while MSCI ratings maintained at "BBB".

ESG Ratings
SUSTAINALYTICS * Low Risk (since 2021)
@ Momingssr comany * Regional Top Rated in
RATE D Asia-Pacific Region
McORNINGSTAR
ESG
MSCI &5
MSCI
ESG RATINGS BBB
Icccl B I 88 I‘?;—l A I A IWI (since 2021)

e —

Major Honors

Top 100 ESG Leading SOE
43rd (1 8 places)

State-owned Assets Supervision and

Administration Commission of the State Council

Outstanding Rising Star Award

IWBI (International WELL Building Institute)

LEED O+M Platinum

LEED O+M Platinum-level Operation

Certification
* China Resources Building

China’s ESG Listed Companies
Pioneer 100

65th (1 12 places)
CCTV

Low-Carbon Pioneer of 2024

Southern Weekly

Three-Star Green Building Operation
Certification

Ministry of Housing and Urban — Rural Development

* China Resources Building
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Disclaimer

All information and data included in this report are for reference and general information purposes only. All insights are based on the
judgement made by China Resources MIXC Lifestyle Services Limited ( “CR Mixc Lifestyle” ) or its subsidiaries, associates or
affiliates as of the date of this report, and is subject to any change without further notice. Information are provided upon cautious
consideration. CR Mixc Lifestyle shall not provide assurance to the accuracy, completeness, reliability, availability and timeliness of
the content. CR Mixc Lifestyle and its subsidiaries and affiliates hereby declare that: (i) this report does not include any explicit or
implicit guarantee, commitment or obligation in any form whatsoever to users and/or any third party, which include any guarantee to
the accuracy, timeliness, completeness or suitability of any special usage thereof; and (ii) in any circumstance, CR Mixc Lifestyle and
its subsidiaries, associates or affiliates shall not bear any loss or responsibility indirectly, incidentally or consequently arising from the

use of the whole or any part of the contents in this report, or in connection thereto.

39



